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This style guide dictates how all effigies of Alo 
Skincare are to be incorporated across all me-
dia. As well as portraying  Logo Usage, Type 
choices, Color Palettes, and Photography spe-
cifics. This guide also portrays how the logo 
is to be portrayed and how it is not to be.

Introduction
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Typoghraphy
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Replicating the logo stroke is created by
starting out with the base type: Poiret One.

Once the type has been laid out, open 
the brushes menu in Illustrator.

Open brushes menu > Artistic brush-
es > Calligraphic Brush 1

Logo Type: 
Poiret one 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Body Type and Subheadings: 
Microsoft new tai Lue (reguLar)
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Microsoft New Tai Lue (Bold)
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Typography Creating the Effect
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Poiret One is to be used as a header 
font or on introducing new sections.

Microsoft New Tai Lue is to be used 
for body font and as subheadings. 



Photography
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ISO                                                      
125

Aperture                                            
F 5.6

Shutter Speed                               
1/80th 

Focal Length                               
55mm

Camera Specifics
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Alo Skincare is all about the natural - 
down to the very ingredients and the 
charm. Alo takes inspiration from Old 
World apothecaries that tended to the 
sick and the weary with naturally made
medicinal concoctions.

Setting the right mood in photography is 
highly important in setting the moods and 
feelings of the client. To accomplish the 
look and feel of that homemade natural 
charm; the photos need to give the feel-
ings of warmth, charm, and naturalness.

Before After

First, import your image into Adobe
Lightroom. It is important to white bal-
ance the photo by using the WB tool and 
sampling a neutral shade in the picture.

Next, you must set to tone from its 
original to a warmer earthier based 
tone. Set the temperature bars to 
+32 (top) and +34 (bottom). This 
will set the appropriate tone.

Now, take the adjustment brush and 
start highlighting areas that are already
highlighted; this technique makes the 
areas brighter and more noticeably lit up.

Inspiration Setting Up the Mood in Photography
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Models
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To promote the essence of the brand, 
models are natural girls and men of all 
skin types and body types to promote 
natural beauty and body care. They can 
be male or female; without cosmetics, 
and of any height and body type, within 
the late teens to early 30s age range.. 

Models 
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In order to promote a healthy positive 
relationship between the client and 
the brand; the company will pro-
mote these unique touchpoints:

Packaging

Customer Service 

Social Media (Facebook, Twitter, Instagram)

Healthy Lifestyle Seminars

Touchpoints
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Packaging consists of the company logo 
sticker placed upon each bar of soap 
wrapped in brown craft paper and tied with 
twine gift style.

Packaging

Clients are to be treated like family. 
Without them, the company wouldn’t 
succeed. Their money is hard-earned and 
should be given back to them in full if they 
are unsatisfied, or if applicable their 
product can be exchanged for another.

Customer Service

Communication is vital for every healthy 
relationship; it is no different between a 
client and a company. Reaching out to 
them through social media: Facebook, 
Twitter, and Instagram, is the most efficient 
way to let them know of upcoming events, 
seminars, products, and news, and slack 
channels so that clients can communicate 
queries, complaints, and suggestions.

Social Media

Healthy living is good for the soul. There’s 
something magical and natural about 
going back to nature for essentials; 
wether it be food, medicines, or even soap. 
Sometimes, we need a little help finding our 
way. That’s wahy helpful seminars
given by organic and holistic lifestyle 
professionals can be beneficial for clients 
looking to integrate themselves into a 
healthier lifestyle.

Healthy Lifestyle Seminars
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